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Strategy
This is likewise one of the factors by obtaining the soft documents
of this Open Services Innovation Rethinking Your Business
To Grow And Compete In A New Era by online. You might not
require more period to spend to go to the book launch as
competently as search for them. In some cases, you likewise pull
off not discover the statement Open Services Innovation
Rethinking Your Business To Grow And Compete In A New Era
that you are looking for. It will categorically squander the time.
However below, like you visit this web page, it will be fittingly
unquestionably simple to get as well as download lead Open
Services Innovation Rethinking Your Business To Grow And
Compete In A New Era
It will not take many become old as we tell before. You can reach
it even though piece of legislation something else at house and
even in your workplace. therefore easy! So, are you question? Just
exercise just what we present under as well as review Open
Services Innovation Rethinking Your Business To Grow And
Compete In A New Era what you in the same way as to read!

The Digital Transformation Playbook Jun 17 2021 Rethink your
business for the digital age. Every business begun before the
Internet now faces the same challenge: How to transform to
compete in a digital economy? Globally recognized digital expert
David L. Rogers argues that digital transformation is not about
updating your technology but about upgrading your strategic
thinking. Based on Rogers's decade of research and teaching at
Columbia Business School, and his consulting for businesses
around the world, The Digital Transformation Playbook shows
how pre-digital-era companies can reinvigorate their game plans
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and capture the new opportunities of the digital world. Rogers
shows why traditional businesses need to rethink their underlying
assumptions in five domains of strategy—customers, competition,
data, innovation, and value. He reveals how to harness customer
networks, platforms, big data, rapid experimentation, and
disruptive business models—and how to integrate these into your
existing business and organization. Rogers illustrates every
strategy in this playbook with real-world case studies, from
Google to GE, from Airbnb to the New York Times. With practical
frameworks and nine step-by-step planning tools, he distills the
lessons of today's greatest digital innovators and makes them
usable for businesses at any stage. Many books offer advice for
digital start-ups, but The Digital Transformation Playbook is the
first complete treatment of how legacy businesses can transform
to thrive in the digital age. It is an indispensable guide for
executives looking to take their firms to the next stage of
profitable growth.
International Business Strategy Dec 24 2021 Verbeke provides a
new perspective on international business strategy by combining
analytical rigour and true managerial insight on the functioning
of large multinational enterprises (MNEs). With unique
commentary on 48 seminal articles published in the Harvard
Business Review, the Sloan Management Review and the
California Management Review over the past three decades,
Verbeke shows how these can be applied to real businesses
engaged in international expansion programmes, especially as
they venture into high-distance markets. The second edition has
been thoroughly updated and features greater coverage of
emerging markets with a new chapter and seven new cases.
Suited for advanced undergraduates and graduate courses,
students will benefit from updated case studies and improved
learning features, including 'management takeaways', key lessons
that can be applied to MNEs and a wide range of online
resources.
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Rethinking the Business Models of Business Schools Nov 30 2019
Business schools around the world have grown and prospered in
the last few decades, but what does the future hold for business
schools? This book explores the potential future disruption of the
business school tradition by considering funding, value chains,
strategic groups, value orientation, innovation and business
models.
Rethinking Strategic Management Jan 25 2022 This book offers
innovative ideas and frameworks for sustainable strategizing to
advance business by scaling-up its positive impact, which is so
urgently needed at this time in the 21st century. It shows
practitioners how to effectively deal with socio-ecological
systems’ disruptions to their operating environments and play an
active role in transforming markets toward a sustainable future.
In short, the book demonstrates how to make business sense of
sustainability, highlighting new approaches and examples that
translate sustainability into strategy and action. The ultimate goal
is to provide a path toward a thriving future for both business and
society. This book was written for strategy practitioners and
decision makers who want to understand why sustainable
strategizing is important in today’s business world and are
seeking actionable business knowledge they can apply in their
companies. It was also written for students of management and
can be used as a supplemental text to support traditional
graduate and undergraduate management courses.
Rethinking Clusters Oct 29 2019 This volume discusses how
different geographical spaces can enhance or hinder the capacity
of a variety of organizational settings to achieve economic value
creation in the pursuit of sustainable regional development. In
order to provide the most comprehensive picture of new sources
of value creation for sustainable transitions, the book collects
contributions that tackle this issue from a variety of perspectives,
and adopts a systemic approach where macro, meso and microlevels of analysis are intertwined in three sections. This
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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multidisciplinary and interdisciplinary approach comes from
scholars operating in the fields of planning, economic geography,
social entrepreneurship and organizational management. The first
section of the book adopts a macro-level approach linking
sustainability to the regional development theme, and addresses
how organizations work between different social interests to
produce outcomes not previously realized. The second section of
the book focuses on the spatial dimensions of sustainable
development, with particular clusters, industrial districts and
regions considered as relevant units of analysis (meso-level
analysis). The third section of the book is dedicated to a microlevel approach, illustrating how to drive social entrepreneurship
activities, which are based upon sustainable business models
centered in the creation of a shared value. The book is geared
towards scholars working on sustainable development issues
intersecting the disciplines of regional studies, economic
geography and management, and will appeal to geographers and
researchers in economic development, business innovation, and
sustainability transitions.
Designing Delivery Apr 03 2020 Now that we’re moving from a
product economy to a digital service economy, software is
becoming critical for navigating our everyday lives. The quality of
your service depends on how well it helps customers accomplish
goals and satisfy needs. Service quality is not about designing
capabilities, but about making—and keeping—promises to
customers. To help you improve customer satisfaction and create
positive brand experiences, this pragmatic book introduces a
transdisciplinary approach to digital service delivery. Designing a
resilient service today requires a unified effort across front-office
and back-office functions and technical and business
perspectives. You’ll learn how make IT a full partner in the
ongoing conversations you have with your customers. Take a
unique customer-centered approach to the entire service delivery
lifecycle Apply this perspective across development, operations,
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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QA, design, project management, and marketing Implement a
specific quality assurance methodology that unifies those
disciplines Use the methodology to achieve true resilience, not
just stability
Open Services Innovation Nov 03 2022 The father of "open
innovation" is back with his most significant book yet. Henry
Chesbrough’s acclaimed book Open Innovation described a new
paradigm for management in the 21st century. Open Services
Innovation offers a new approach that demonstrates how open
innovation combined with a services approach to business is an
effective and powerful way to grow and compete in our
increasingly services-driven economy. Chesbrough shows how
companies in any industry can make the critical shift from
product- to service-centric thinking, from closed to open
innovation where co-creating with customers enables sustainable
business models that drive continuous value creation for
customers. He maps out a strategic approach and proven
framework that any individual, business unit, company, or
industry can put to work for renewed growth and profits. The
book includes guidance and compelling examples for small and
large companies, services businesses, and emerging economies,
as well as a path forward for the innovation industry. "Whether
you are managing a product or a service, your business needs to
become more open and more inclusive in order to be more
innovative. Open Services Innovation will be an invaluable guide
to intrepid managers who commit to making that journey."
—GARY HAMEL, visiting professor, London Business School;
director, Management Lab; and author, The Future of
Management "I tore out page after page to share with my leaders.
Chesbrough has pioneered an entire rethink of business
innovation that’s rich in concept, deeply explained, with tools
ready to use in every industry." —SCOTT COOK, founder and
chairman of the executive committee, Intuit "Focusing on core
competence often tempts managers to keep continuing what
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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succeeded in the past. A far more important question is what
capabilities are critical in the future, and Chesbrough shows how
to ask and answer these issues." —CLAYTON CHRISTENSEN,
Robert & Jane Cizik Professor of Business Administration,
Harvard Business School, and author, The Innovator's Dilemma
"To thrive, businesses will need to master the lessons of open
service innovation. Here is their one-stop guidebook with
important lessons clearly and compellingly presented." —JAMES
C. SPOHRER, director, IBM University Programs World-Wide
"Open Innovation pioneer Henry Chesbrough breaks new ground
with Open Services Innovation, a persuasive argument for the
power of co-creation in the world of services." —TOM KELLEY,
general manager, IDEO, and author, The Ten Faces of Innovation,
The Art of Innovation "With his trademark style of beautifully
explained examples, Henry Chesbrough shows how open service
innovation and new business models can help you escape this
product commodity trap and bring you to the next level of
competition." —ALEX OSTERWALDER, author, Business Model
Generation "Open Services Innovation shows how a business can
redefine itself as a service organisation and tap into faster growth
through shared innovation." —SIR TERRY LEAHY, chief
executive, Tesco "Chesbrough shows how innovating openly with
a services mindset can make you a market leader." —CHARLENE
LI, author, Open Leadership, and founder, Altimeter Group
Rethinking Management Mar 15 2021 What do business school
graduates learn, and how helpful is it for managing in the
everyday, messy reality of organisations? What does it mean to
apply 'best practice', or to take up 'evidence-based management'
and what kind of thinking does this imply? In Rethinking
Management, Chris Mowles argues that many management
courses still largely assume a linear and predictable world, when
experience tells us that the opposite is the case. He questions
some of the more orthodox conceptual assumptions that underpin
much management education and instead, encourages leaders
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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and managers to take their everyday experience of working with
others seriously. People in organisations co-operate and compete
to get things done, and constrain and enable each other in
relationships of power. Because of this there are always
unintended consequences of our actions - uncertainty is inherent
in the everyday. Chris Mowles draws on the complexity sciences,
the sciences of uncertainty rather than certainty, and the social
sciences to explore more helpful ways to think and talk about our
lived reality. He takes concrete examples from contemporary
organisations, to argue that understanding the radical
implications of uncertainty is central to the task of leading.
Rethinking Management explores narrative alternatives to the
ubiquitous grids and frameworks that are routinely taught in
business schools, and encourages management professionals and
educators to recognise the importance of judgement,
improvisation and the everyday politics of organisational life.
The Work-Life Balance Myth: Rethinking Your Optimal Balance
for Success Dec 12 2020 An empowering guide that will show you
how to shed the myth of the “work-life balance” by merging the
seven key components that make up your life to attain harmony
and whole-life success “All of us have Seven Slices in our lives:
our Family Slice, our Professional Slice, our Personal Slice, our
Physical Slice, our Intellectual Slice, our Emotional Slice, and our
Spiritual Slice. These all need to be served in some fashion—and
in serving them, they, in turn, serve us.” This relatively simple but
profoundly critical concept is at the heart of the method executive
coach David McNeff has used to transform the lives and careers
of his clients. It begins with two important facts: 1) stress
happens—you can’t avoid it; and 2) your existence is composed of
far more than “work” and “life.” Too often, we divide our lives
into those two general categories, but we’re all a lot more
complex and our lives are richer than that. By being clear and
mindful of all aspects of your life—the Seven Slices—you’ll be
more likely to find inner harmony when stress impacts one of
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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them. In The Work-Life Balance Myth, McNeff takes you on a
deep dive into each of the Seven Slices, explaining the
components of each Slice, signs that you may not be attending to
each Slice in a healthy way, and hands-on methods for accessing
an underserved Slice. The Work-Life Balance Myth won’t make
your life perfect—no one can do that, and you shouldn’t trust
anyone who makes that promise. What this book will do is provide
you with proven new ways of framing your life, seeing stress for
what it is, and vastly improving your ability to navigate the
emotional challenges that will inevitably arise in a way that
serves your Seven Slices.
Economy of Experiences Jan 01 2020 This book describes, stepby-step, the foundations of new forms of value creation and how
businesses can avoid the downward escalation of price
competition (commoditisation). It starts by placing individuals at
the centre of their social context as well as events that are
important to them in the world in which they live. In order to
facilitate these, we present new business models in which cocreation plays an important role. Concrete design principles are
given that can be used as a basis for creating meaningful
experiences. Both theory and practice are discussed; numerous
cases studies are dissected. The last three chapters focus on
practical applications in health care, financial service innovation
and developing creative cities.
Rethinking Luxury Fashion Oct 10 2020 Using the field of
material culture as its methodological departure point, this
Palgrave Pivot explains the strategic advantages that brands can
set in place when their executives are fully in command of how to
move from strategy to tactics. Specifically, it studies the brands,
their products and signature experiences as well as their
relationship with the consumer in an attempt to define the
greater powers that have pushed fashion labels in and out of
fashion. It focuses on case analysis of specific luxury fashion
brands and attempts to link those to the greater context of
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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material culture while also elaborating on theoretical discussions.
Bridging theory and practice, this book explores the relationship
between creative strategy and cultural intelligence.
Rethinking Business Management Jun 05 2020
Business Communication Mar 03 2020 Effective
communication in business and commercial organizations is
critical, as organizations have to become more competitive and
effective to sustain commercial success. This thoroughly
revamped new edition distils the principles of effective
communication and applies them to organizations operating in
the digital world. Techniques and processes detailed in the book
include planning and preparing written communication, effective
structures in documents, diverse writing styles, managing face-toface interactions, using visual aids, delivering presentations, and
organising effective meetings. In every case the authors consider
the potential of new technology to improve and support
communication. With helpful pedagogical features designed to aid
international students, this new edition of a popular text will
continue to aid business and management students for years to
come.
Rethinking Strategy Aug 20 2021 `Readers interest in an
overview of important aspects of the strategy field will find this
book a helpful volume to add to their shelves' - Administrative
Sciences Quarterly This is a new overview of the strategy field,
with internationally renowned contributors summarizing the
latest directions and developments in strategic management
theory in the context of their theoretical roots in economics,
organization theory, and systems theory. The contributors outline
the most promising new directions on the basis of a systemic
treatment of paradigms or schools of thought in strategy:
redrawing firm boundaries, developing dynamic capabilities and
discovering viable strategy configurations. The volume will be an
invaluable companion to advanced courses in strategy and
management, used as a reader alongside case material and field
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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studies. As well as providing a summary and evaluation of the
different schools of thought in strategy, the volume offers a
synthesis of the American and European approaches.
Rethinking Strategy for Creative Industries Sep 08 2020
Creative Industry practices are increasingly manifested through
hybrid models and methods and emerging sub-sectors. With ever
finer dividing lines between form and content, product and
service, participation and consumption, the distinctions between
sectors are increasingly blurred, while new, convergent models
emerge. Reflecting this fluid context, this book provides a new
perspective on strategy in the Creative Industries. Based on
extensive original research and live empirical data derived from
case studies, interviews, and observations with creative
managers, it reveals strategic decision-making by analysing
business manoeuvres and stages of innovation in the Creative
Industries. Through analysing the interactive features of
aesthetically driven information assets, and how new
user/consumer cultures are applied, it uncovers the principles
that are transforming strategy in the Creative Industries. This
innovative volume will be of significant interest to scholars,
advanced students and practitioners in the Creative Industries as
well as well as industry consultancies and practitioners.
Rethinking Corporate Sustainability in the Era of Climate Crisis
Nov 10 2020 This book provides a clear, critical, and timely
analysis of the state of corporate sustainability within the context
of the climate crisis. It offers not only a substantive critique of the
current efforts but also clarity about the changes needed and how
to implement them. The book goes beyond the more common
debate on shareholder capitalism vs. stakeholder capitalism to
explain the shortcomings of the current approach to sustainability
in business, which the author describes as sustainability-as-usual.
Using strategic design lenses, the author proposes a new model
of awakened sustainability, which offers a transformational shift
in corporate sustainability to ensure companies fairly and
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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effectively address the climate crisis. The book presents the
numerous changes needed in the environment in which
companies operate to enable awakened sustainability and how
these changes can be realized. Grounded in the scientific
community’s calls for urgent action on climate change, this
groundbreaking text provides scholars with an evaluation of
current and future trends in corporate sustainability. It connects
the dots between the progress made in the last five decades and
the opportunities entailed in the work on a regenerative and just
vision for companies in this decade and beyond.
Rethinking the Future Jun 29 2022 This volume provides
insights from business thinkers on their visions of tomorrow.
Powerful new forces are reshaping the world today. Traditional
boundaries between industries and disciplines are rapidly
blurring, and the old rules of management no longer make sense
in a post-industrial world. This book looks at how organizations
can be redesigned to survive and thrive in tomorrow's hypercompetitive global environment; how they can learn to adapt to
change and improve their performance; and how they should be
"managed", if at all. It examines the changing role of the leader
and the powerful influence of corporate culture. It probes the
universal principles and values that ultimately govern the success
of any leader or organization. It also looks at strategies for
creating tomorrow's competitive advantage and tomorrow's
markets. It offers a glipse of the future of marketing, which will
be driven by new demographics, new global markets and new
technology. Most importantly of all, the book gives readers a
framework for understanding the big picture. It provides a
panoramic perspective that puts all the pieces together in a
coherent and easily understandable context. Tomorrow's
executives will need to understand business at a far more global
and synergistic level than ever before, and to feel comfortable
leading people who have learned to manage themselves.
Contributors include Stephen Covey, Charles Handy, Michael
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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Porter, Gary Hamel, C.K. Prahalad, Al Ries and Jack Trout, Philip
Kotler, Regis McKenna, Michael Hammer, Eli Goldratt, Peter
Senge, John Kotter, Warren Bennis, John Naisbitt, Lester Thurow
and Kevin Kelly.
Business Trends in Practice Feb 11 2021 WINNER OF THE
BUSINESS BOOK OF THE YEAR AWARD 2022! Stay one step
ahead of the competition with this expert review of the most
impactful and disruptive business trends coming down the pike
Far from slowing down, change and transformation in business
seems to come only at a more and more furious rate. The last ten
years alone have seen the introduction of groundbreaking new
trends that pose new opportunities and challenges for leaders in
all industries. In Business Trends in Practice: The 25+ Trends
That Are Redefining Organizations, best-selling business author
and strategist Bernard Marr breaks down the social and
technological forces underlying these rapidly advancing changes
and the impact of those changes on key industries. Critical
consumer trends just emerging today—or poised to emerge
tomorrow—are discussed, as are strategies for rethinking your
organisation’s product and service delivery. The book also
explores: Crucial business operations trends that are changing
the way companies conduct themselves in the 21st century The
practical insights and takeaways you can glean from
technological and social innovation when you cut through the
hype Disruptive new technologies, including AI, robotic and
business process automation, remote work, as well as social and
environmental sustainability trends Business Trends in Practice:
The 25+ Trends That Are Redefining Organizations is a must-read
resource for executives, business leaders and managers, and
business development and innovation leads trying to get – and
stay – on top of changes and disruptions that are right around the
corner.
Business Communication Apr 27 2022 Effective communication
in business and commercial organizations is critical, as
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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organizations have to become more competitive and effective to
sustain commercial success. This thoroughly revamped new
edition distils the principles of effective communication and
applies them to organizations operating in the digital world.
Techniques and processes detailed in the book include planning
and preparing written communication, effective structures in
documents, diverse writing styles, managing face-to-face
interactions, using visual aids, delivering presentations, and
organising effective meetings. In every case the authors consider
the potential of new technology to improve and support
communication. With helpful pedagogical features designed to aid
international students, this new edition of a popular text will
continue to aid business and management students for years to
come. Additional content can now be found on the author's
website - www.rethinkbuscomm.net
Rethinking the Business Models of Business Schools Oct 02 2022
Business schools around the world have grown and prospered in
the last few decades, but what does the future hold for business
schools? This book explores the potential future disruption of the
business school tradition by considering funding, value chains,
strategic groups, value orientation, innovation and business
models.
Rethinking Business Responsibility in a Global Context Jan
13 2021 This book examines topical issues in global corporate
social responsibility (CSR) from both scholarly and practical
perspectives. It offers a variety of viewpoints and cases from
countries around the globe and combines them with current
academic knowledge. Intended for students, academics, and
managers wishing to keep abreast of the challenges and
opportunities for corporations operating in our ever-morecomplex globalized world, this book provides fresh insights into
responsible business conduct.
Rethinking Your Content Jul 27 2019 We are having a content
crisis! Our attention isn't the same anymore and we the 'content'
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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people have to rethink our approach. We've spent over a decade
feeding these massive companies with content and it's more
important than ever to own your content footprint. My goal with
this book is to bring new life, ideas and synergies to people
who've wanted to get back to understanding the value of content
in their organization, vertical or for their brand. What soon
became clear to me after March 2020 was that it will never be the
content that we create that is actually king, it will always be the
connection. Platforms, trends, channels, apps, services and
groups will always evolve into many forms, but your hard value
will be your only factor that you can control. I've worked in
content from beta tape to cloud AI Strategy, from Big brands to
local brands, and the only thing I see consistently is a plea for a
content strategy solution. I've struggled with the idea of content
strategy for a while. I find it to be an umbrella term for multiple
inputs which leaves a lot of un accountabilityContent doesn't live
and die on social platforms and in marketing campaigns, it is
often a purpose-driven initiative that we've lost sight of, simply
because we often don't take the time to evaluate what our
multiple KPIs are. It's time for the worlds of creators, brand
managers and producers to stop to consider where the real value
is coming from. Content doesn't live and die on social platforms
and in marketing campaigns, it is often a purpose-driven initiative
that we've lost sight of, simply because we often don't take the
time to evaluate what our multiple KPIs are. It's time for the
worlds of creators, brand managers and producers to stop to
consider where the real value is coming from. Let's start to
Rethink this.
Rethinking the Social in Innovation and Entrepreneurship Apr 15
2021 Offering a comprehensive classification of the analytical
approaches to the social within the fields of innovation and
entrepreneurship studies, this book showcases a wide variety of
perspectives and a collection of theoretical analysis tackling
social complexity.
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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Rethinking the MBA Mar 27 2022 "Business Schools Face Test of
Faith." "Is It Time to Retrain B-Schools?" As these headlines make
clear, business education is at a major crossroads. For decades,
MBA graduates from top-tier schools set the standard for cuttingedge business knowledge and skills. Now the business world has
changed, say the authors of Rethinking the MBA, and MBA
programs must change with it. Increasingly, managers and
recruiters are questioning conventional business education. Their
concerns? Among other things, MBA programs aren't giving
students the heightened cultural awareness and global
perspectives they need. Newly minted MBAs lack essential
leadership skills. Creative and critical thinking demand far more
attention. In this compelling and authoritative new book, the
authors: · Document a rising chorus of concerns about business
schools gleaned from extensive interviews with deans and
executives, and from a detailed analysis of current curricula and
emerging trends in graduate business education · Provide case
studies showing how leading MBA programs have begun
reinventing themselves for the better · Offer concrete ideas for
how business schools can surmount the challenges that come with
reinvention, including securing faculty with new skills and
experimenting with new pedagogies Rich with examples and
thoroughly researched, Rethinking the MBA reveals why and how
business schools must define a better pathway for the future.
Rethinking the Case Study in International Business and
Management Research Oct 22 2021 This important and original
book places the case study in international business research in
its historical context, critically evaluates current case study
practices in the field and proposes a more pluralistic future for
case research within international business and international
management research. While the case study is the most popular
qualitative research strategy in the field, only a narrow selection
of possible approaches is currently used. IB and IM researchers
typically rely on a case study approach that could be
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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characterized as 'qualitative positivism'. The editors and
contributors look beyond this disciplinary convention and
encourage greater pluralism in IB and IM case research. Their
key argument is that increased awareness of prevailing
disciplinary conventions - and their limitations - increases the
potential for methodological innovation and versatility in case
research. The contributions provide critical, novel and innovative
perspectives on the case study in IB and IM research. The book
offers inspiration to case authors and an authoritative
methodological reference for those publishing and reviewing case
research. It will also be highly regarded by postgraduate and
doctoral students in IB and IM as well as both qualitative and
quantitative researchers in the field.
From Incremental to Exponential Jul 07 2020 “This timely
book reminds us that innovation is agnostic about where it's
created.” —Satya Nadella, CEO, Microsoft Over and over, we see
big legacy businesses getting beaten to the punch by energetic
little start-ups. It seems like innovation can come from only the
bottom up or from the outside in. But tech experts Vivek Wadwha
and Ismail Amla are here to tell you that “big equals slow and
stodgy” is a myth. Based on decades of experience working with
both the world's leading brands and disruptive start-ups, this
book explores the opportunity legacy companies have to create
new markets, supercharge growth, and remake their businesses
by combining the mindset and tool belt of start-ups with the
benefits of incumbency: boatloads of customer data, decades of
brand equity, robust distribution channels, enormous financial
asserts, and more. Wadhwa and Amla go deeply into why the pace
and dynamics of innovation have changed so dramatically in
recent years and show how companies can overcome obstacles
like the Eight Deadly Sins of Stasis. Equally important, they
provide a playbook on how to use their insights in your own
company, team, or career. This fast-paced, anecdote-rich story
rethinks modern innovation—a book every manager, executive,
open-services-innovation-rethinking-your-business-to-grow-and-compete-in-a-new-era
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and ambitious employee will want to read.
Better Before Bigger Aug 08 2020 You’re ambitious and
successful and you want your business to keep growing. So why
doesn’t success feel as good as it should? And what’s stopping
you taking your business to the next level? Does your personal
ambition exceed your organisational capability? When you’re
already stretched, overwhelmed and constantly putting your
business before your home life and health, it’s no wonder you
push against taking on more. You’re worried your business might
crack under further growth, and confidence in your systems and
teams to handle the extra pressure is low. You’re stuck in the
success trap! In this empowering and eye-opening guide, thought
leader and coach Nick Cramp, will demonstrate how focusing on
continual growth and measuring success solely in traditional
terms is holding you back and hurting your business. He’ll show
you how to escape the success trap as he expertly equips you
with: The mindset you need to rethink success, reap its benefits
and navigate a clear, confident route ahead. The toolset you need
to take control, prioritise what matters and redress the balance
between perceived external success and actual internal
capability. The skillset you need to adopt new behaviours, nurture
your business and give it space to grow. If what got you here
won’t get you where you want to be, and just working harder
won’t make success any sweeter, it’s time to re-frame, re-think
and re-focus on how to make your business better before you
make it bigger.
Foucault and Managerial Governmentality Aug 27 2019 In
the last two decades there has been an explosion of research
inspired by Michel Foucault’s suggestion of a new concept,
‘governmentality’. The distinctive feature of modern
governmentality is that across all sorts of fields, rule is predicated
upon the active subject as the vehicle through which—and by
which—power is exercised. The appeal of governmentality is that,
whether we are considering the workplace, the school or welfare
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regimes, it opens up new ways of looking at familiar institutions.
Foucault and Managerial Governmentality is about Michel
Foucault’s concept of governmentality. The novelty of this
concept is that looks at the ways that populations and
organisations are imagined in ways that premise collective gains
through expanding individual freedoms. Specifically, how are
technologies of freedom devised that improve the overall
performance—health, productivity, or parental responsibility—of
a given population? Understanding the operation of technologies
of control is a simple enough task, argues Foucault, but also one
that blinds us to the increasing prevalence of technologies of
freedom. Foucault and Managerial Governmentality aims not just
to locate this concept in Foucault’s wider research project but to
apply it to all sorts of management techniques. By applying
governmentality to questions of management and organization we
will also develop Foucault’s original, somewhat sketchy concept.
This book has three innovative narratives: an awareness of the
historicity of the concept; the application of governmentality to
specific forms of management means that we escape the
temptation to read any and all forms of technology and
organization as an expression of neoliberalism; and, finally, the
interviews with Peter Miller and Nikolas Rose provide unique
intellectual and personal insights into the development of the
governmentalist project over the last thirty years.
Rethinking Undergraduate Business Education Jul 19 2021
Business is the largest undergraduate major in the United States
and still growing. This reality, along with the immense power of
the business sector and its significance for national and global
well-being, makes quality education critical not only for the
students themselves but also for the public good. The Carnegie
Foundation for the Advancement of Teaching's national study of
undergraduate business education found that most
undergraduate programs are too narrow, failing to challenge
students to question assumptions, think creatively, or understand
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the place of business in larger institutional contexts. Rethinking
Undergraduate Business Education examines these limitations
and describes the efforts of a diverse set of institutions to address
them by integrating the best elements of liberal arts learning with
business curriculum to help students develop wise, ethically
grounded professional judgment.
Rethinking Strategy Jun 25 2019 Seize opportunity from
uncertainty What if you could use strategy to turn market
volatility to your competitive advantage? Rethinking Strategy
shows you how to anticipate and benefit from emerging market
shifts and free your organisation from a cycle of disruption and
response. In this ground-breaking book, author and strategist
Steve Tighe helps you use scenarios to envisage what your
industry and organisation could look like in the future and
prepare for what’s to come. Through detailed case studies and
practical tools, this guide reveals how to make strategy
development your organisation’s principal creative and learning
activity. anticipate impending market shifts before they emerge
slow down change by making the future familiar unlock the
entrepreneurial talent that lies within your organisation mobilise
an army of internal advocates to drive strategy execution embed
foresight into your planning and innovation processes Have you
ever wondered how some companies seem to always be ahead of
the curve while others struggle to keep up in today’s everchanging competitive environment? With Rethinking Strategy,
you’ll learn how to make better decisions and thrive alongside
increasing competition and uncertainty.
Open Leadership May 29 2022 An essential guide for leaders who
want to use social media to be "open" while maintaining control
"Be Open, Be Transparent, Be Authentic" are the current
leadership mantras-but companies often push back. Business is
premised on the concept of control and yet the new world order
demands openness-leaders do not know how to be open and be in
control. This must-have resource will help the modern leader
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understand how to lead in the new open world-where blogging,
twittering, facebooking, and digging are becoming the norm. the
author lays out the steps that leaders must take to transform their
organizations and themselves into being "open" -and exactly what
that will mean. Shows how to use social media to become an open
organization Offers basic advice for leaders who are adapting to
the new era of openness in the marketplace The author Charlene
Li is one of the foremost experts on social media and technologies
In easy-to-understand language, this book will help leaders orient
themselves to social networking and other technological
advances.
Rethink Your Marketing Feb 23 2022 If your business is stuck
and you just cannot seem to grow beyond your current plateau,
Rethink Your Marketing arms you with seven strategies for
getting unstuck to fuel your revenue growth. Rethink Your
Marketing helps you to identify the specific levers of your
marketing that will lead to new growth, enabling you to cut
through the noise to what truly moves the needle. Rethink Your
Marketing includes marketing wisdom from more than 50
companies. Want to know how Russell Weiner, President at
Domino's, created the fastest-growing restaurant in the U.S.?
Want to know how Mark Organ took Eloqua from near bankruptcy
to being acquired for $871 million? Want to know how Michelle
Stern, SVP at Legendary Entertainment, is working with her
applied analytics team to upend the way the entire movie industry
markets films? Want to know how Jerome Hiquet, CMO at Tough
Mudder, is plotting the brand's future growth? This book's got
you covered! If your business has hit a plateau, rethink your
brand's marketing to unleash growth. Merely tweaking what you
are doing, though, will most likely lead to stagnation. Merely
copying what the competition is doing will result in frustration.
Merely following what the media is hyping will lead to failure.
Instead, Rethink Your Marketing teaches you to avoid tinkering,
and instead to go big, go bold, and go all out in highly strategic
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ways. From audience targeting and neuromarketing, to marketing
mix and marketing metrics, after reading this book you'll learn a
variety of paths for unleashing revenue growth. From basketballplaying sumo wrestlers to innovative revenue models, you'll
uncover how dozens of highly successful brands are achieving
marketing breakthroughs and accelerating their growth. Read
Rethink Your Marketing, and learn to transform your business.
The Experience Economy Nov 22 2021 Bogen beskriver en
samfundsudvikling, hvor oplevelsesøkonomi er et symptom og et
udtryk for denne udvikling
Africapitalism May 05 2020 Analyses and applies the
Africapitalism philosophy to economic prosperity and social
wealth in Africa, presenting a new approach to Africa's
development.
Rethinking the Sales Force: Redefining Selling to Create and
Capture Customer Value Jan 31 2020 In today's markets, success
no longer depends on communicating the value of products or
services. It rests on the crucial ability to create value for
customers. Sales forces need to retool current strategies by
recognizing the customer's dominant power in today's economy
and what that means for those who sell. Capitalizing on research
into the practices of cutting edge companies, the authors show
how the successful sales force breaks away from traditional
thinking and transforms themselves into complex business
processes with multiple sales approaches and selling mdoels that
meet the demands of today's sophisticated customers.
Discovery-Driven Growth May 17 2021 You've been charged
with growing your business. Incremental growth can no longer
deliver the results you need. You need truly dynamic growth - and
you need to achieve it without risking a hugely expensive gamble.
How can you encourage innovative new ventures and pursue
ambitious growth while minimizing risk? In Discovery-Driven
Growth, authors McGrath and MacMillan show how companies
can plan and pursue an aggressive growth agenda with
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confidence. By carefully framing their strategic growth
opportunities, testing each project assumption against a series of
checkpoints, and creating a culture that acts on evidence and
learning instead of blind stumbling, companies can better control
their costs, minimize surprises, and know when to disengage from
questionable projects--before it's too late. Providing tools that will
help you select and better assess the potential of any strategic
venture, from new product lines to entirely new businesses, the
authors outline a comprehensive process that lets you identify,
manage, and leverage your company's full portfolio of
opportunities. By reducing up-front costs and eliminating
unnecessary risks, you'll be able to avoid missteps and explore
more options to create the breakthrough growth that your
business requires.
Rethinking the Purpose of Business Sep 01 2022 This volume
challenges reigning shareholder and stakeholder management
theories using philosophical and theological dimensions of the
Catholic tradition. The contributors, including management
theorists, moral theologians, economists, ethicists and attorneys,
debate complicated issues such as the ethics of profit seeking,
equity and efficiency in the firm, the shareholder value principle,
social ethics of corporate management, the principle of
subsidiarity and modern contract theory. While contributors
share a respect for the power of markets, they also assign value
to community, common goods and personal virtue. Essays
combine organizational and management theory with
philosophical and theological accounts of human purpose. A
central arguement of this collection is that the tradition of
Catholic social thought provides principles that enable fruitful
conversations across disciplines regarding the purpose of
business and economic activity.
Rethink the Business of Creativity Jul 31 2022 Trade Tips
from one of the country's leading creative agencies If you think
doing consistently great creative work inevitably leads to long
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hours, chaos and burnout, we have just one thing to
say:Rethink.Rethink your priorities.Rethink your approach. And
rethink your product in the process.Rethink is a one-word
business plan for any company in the creative arts - from
advertising, to design, to publishing, architecture or software
development.Rethink is also one of the world's most consistently
awarded advertising and design agencies. Headquartered far off
the beaten track in Vancouver, Rethink has been radically
breaking rules for two decades, proving that you can do work that
gets the world's attention, without sacrificing efficiency and a
balanced life.Now, for the first time, Rethink offers you a how-to
manual of their 55 best tools for creating a sustainable, successful
creative culture - tools that will help you inspire your people,
boost your bottom line and take your creative product to the next
level. Tried, true, constantly tweaked and consistently proven,
these tools are simple and effective ways to inspire teams, boost
creativity and cut through the bullshit at every stage of the
process. Rethink's step-by-step plan is radical, refreshing and
relatable to any business striving for creative excellence.
Capitalism at Risk Sep 20 2021 The spread of capitalism
worldwide has made people wealthier than ever before. But
capitalism’s future is far from assured. The global financial
meltdown of 2008 nearly produced a great depression. Economies
in Europe are still teetering. Income inequality, resource
depletion, mass migrations from poor to rich countries, religious
fundamentalism—these are just a few of the threats to continuing
prosperity. How can capitalism be sustained? And who should
spearhead the effort? Critics turn to government. In Capitalism at
Risk, Harvard Business School professors Joseph Bower, Herman
Leonard, and Lynn Paine argue that while governments must play
a role, businesses should take the lead. For enterprising
companies—whether large multinationals, established regional
players, or small start-ups—the current threats to market
capitalism present important opportunities. Capitalism at Risk
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draws on discussions with business leaders around the world to
identify ten potential disruptors of the global market system.
Presenting examples of companies already making a difference,
the authors explain how business must serve both as innovator
and activist—developing corporate strategies that effect change
at the community, national, and international levels. Filled with
rich insights, Capitalism at Risk presents a compelling and
constructive vision for the future of market capitalism.
Rethinking Competitive Advantage Sep 28 2019 From the millioncopy-bestselling author of Execution 'Ingenious . . . An insightful
and practical guide for leaders and practitioners at every level.'
Forbes Welcome to the age of big tech. The old rules no longer
apply. How do companies build a competitive advantage in the
digital age? In this lively, accessible guide, Ram Charan - millioncopy-bestselling author and advisor to some of the world's top
CEOs - reveals that the tech giants have radically rewritten the
rules of business. If you want to win, you need to learn to play a
new game. Delving into the inner workings of the likes of Netflix,
Amazon and Alibaba, Charan uncovers the six rules that the
digital giants use to stay ahead: from their emphasis on creating
corporate 'ecosystems', to the way they approach team
organisation and moneymaking. And he outlines how to use these
rules to transform your business, starting today. 'One of the
world's preeminent counselors to CEOs.' Harvard Business
Review 'The most influential consultant alive.' Fortune
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